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Fort Myers DMA viewership 
ADS/Cable vs Broadcast
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Broadcast TV is the only way to potential 
reach all 554,790 TV Households in SWFL.  

Source:  Nielsen May/July 2021



Waterman 
stations= 

53.20% HH 
Share in DMA

29%

20%

14%

10%

8%

5%

2%

2%

2%

NBC 2- WBBH

CBS- WINK

ABC-7 WZVN

Fox 4- WFTX

Me TV- EZVN

CW-WXCW

H&I- EBBH

UNI- WUVF-LD

Tel- WWDT

0% 5% 10% 15% 20% 25% 30% 35%

Television in Market Share
DMA Fort Myers-Naples Market #54

Source: Nielsen May 2021 M-Su 3a-3a Live Same Day







Fastest-Growing Places?

Fort Myers ranks #1 and Naples ranks #3

Source:  U.S. News & World Report. 

https://realestate.usnews.com/places/rankings/best-places-to-retire



Best places to retire in the U.S. in 2020-2021?

Fort Myers ranks #2 and Naples ranks #4

Fort Myers, Florida, was No. 1 in 2020 and No. 2 in 2019, thanks to its increase in desirability, health care 

quality, job market strength and happiness scores. 

Source:  U.S. News & World Report just unveiled its 2021 Best Places to Retire in the United States list. 

https://realestate.usnews.com/places/rankings/best-places-to-retire



Local Newspaper 
rapid decline 

2014 2020

Naples Daily
News

39,690 27,027

Fort Myers
News Press

46,338 23,026
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2014 2020

Naples Daily
News

51,430 30,453

Fort Myers
News Press

70,419 30,737
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Source: Alliance For Audited Media Audit Reports 2014 vs Sept 2020 report



NEWS

https://youtu.be/96zFIaiwwA4 https://youtu.be/bZUl9_ahcWE

https://youtu.be/96zFIaiwwA4
https://youtu.be/bZUl9_ahcWE
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Special Planning Calendar
ABC7 in  SW Florida Offers High-Profile, Engaging Opportunities Year-Round!

Dates / Programming Subject to Change

APR MAY JUN JUL AUG SEP OCT NOV DECJAN FEB MAR

Dolphin Pre-Season 
Games August

Indianapolis  500

http://www.google.com/imgres?q=2008&um=1&hl=en&sa=N&rlz=1R2SUNA_enUS425&biw=1080&bih=602&tbm=isch&tbnid=UmgOBt81b0jtEM:&imgrefurl=http://blogs.superstreetbike.com/6392393/editorials/2008/index.html&docid=lTSdW4P8owwpnM&w=1600&h=1066&ei=C2g4TrDFKIrz0gH90dGvBQ&zoom=1&iact=rc&dur=141&page=1&tbnh=147&tbnw=205&start=0&ndsp=12&ved=1t:429,r:1,s:0&tx=82&ty=66


Commercial schedules booked  in local news on WBBH and/or WZVN 
run on both our digital live stream:  

https://www.nbc-2.com/live-stream
https://www.abc-7.com/live-stream

You receive a 2 spot value for a 1 spot cost.  100% added value

NBC-2.com and ABC-7.com live stream statics:  
Average view duration:   16:24 minutes

Average weekly minutes watched:  165,049

Screenshot NBC-2.com 
live stream commercial

Screenshot ABC-7.com 
live stream commercial

https://www.nbc-2.com/live-stream
https://www.abc-7.com/live-stream

